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The Federal Trade Commission has issued a follow-up study of credit report accuracy that found most
consumers who previously reported an unresolved error on one of their three major credit reports believe that at
least one piece of disputed information on their report is still inaccurate.

The congressionally mandated study is the sixth and final study on national credit report accuracy by the FTC. It
follows up on a study issued by the FTC in 2012, which examined how many consumers had errors on one of
their three major credit reports.

The 2012 study found, among other things, that one in five consumers had an error that was corrected by a credit
reporting agency (CRA) after it was disputed on at least one of their three credit reports. The study also found
that about 20 percent of consumers who identified errors on one of their three major credit reports experienced an
increase in their credit score that resulted in a decrease in their credit risk tier, making them more likely to be
offered a lower auto loan interest rate.

The follow-up study announced today focuses on 121 consumers who had at least one unresolved dispute from
the 2012 study and participated in a follow-up surwey. It finds that 37 of the consumers (31 percent) stated that
they now accepted the original disputed information on their reports as correct. However, 84 of these consumers
(nearly 70 percent) continue to believe that at least some of the disputed information is inaccurate. Of those 84
consumers, 38 of them (45 percent) said they plan to continue their dispute, and 42 (50 percent) plan to abandon
their dispute, while four consumers are undecided.

The final study also examined whether consumers from the 2012 study who had their credit reports modified after
disputing information on their credit reports had any of the negative information that had been removed
subsequently reappear on their reports. The study found two instances of this, representing about 1 percent of
these consumers.

The final study recommends that CRAs review and improve the process they use to notify consumers about the
results of dispute investigations, and that CRAs continue to explore efforts to educate consumers regarding their
rights to review their credit reports and dispute inaccurate information.

Other study results can be found in the executive summary of the report.
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The Commission vote authorizing the staff to issue the report to Congress was 5-0. Commissioner Julie Birill
issued a statement that recommends additional steps to address the final report’s findings.

Information for Consumers

The FTC has a wide range of general information for consumers on credit reporting issues, including Free Credit
Reports, Disputing Errors on Credit Reports, and Your Source for a Truly Free Credit Report?
AnnualCreditReport.com, as well as a blog post titled It Pays to Check Your Credit Report.

It also has information available on how credit scores affect the price of credit and insurance and what consumers
need to know about their credit reports when looking for a job. Finally, the FTC has a video for consumers on how
to get a free credit report.

The Federal Trade Commission works for consumers to prevent fraudulent, deceptive, and unfair business
practices and to provide information to help spot, stop, and avoid them. To file a complaint in English or Spanish,
visit the FTC'’s online Complaint Assistant or call 1-877-FTC-HELP (1-877-382-4357). The FTC enters complaints
into Consumer Sentinel, a secure, online database available to more than 2,000 civil and criminal law
enforcement agencies in the U.S. and abroad. The FTC’s website provides free information on a variety of
consumer topics. Like the FTC on Facebook, follow us on Twitter, and subscribe to press releases for the latest
FTC news and resources.

PRESS RELEASE REFERENCE:
In FTC Study. Five Percent of Consumers Had Errors on Their Credit Reports That Could Result in Less
Favorable Terms for Loans
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