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Following a public comment period, the Federal Trade Commission has approved a final order  to

settle Federal Trade Commission charges that Omnicom Group Inc.’s $13.5 billion acquisition of The

Interpublic Group of Companies, Inc. (IPG) would violate the antitrust laws. The order eliminates

Omnicom’s ability to deny advertising dollars to media publishers based on their political or

ideological viewpoint, except at the express and individualized direction of Omnicom’s advertiser

customers.

As announced in June 2025, the complaint  alleged that advertising agencies have coordinated—

including through industry associations—on decisions not to advertise on certain websites and

applications. Coordination among advertising firms may reduce ad revenues for particular media

publishers, forcing those publishers to reduce the amount of content they can offer to their own

consumers and their investment in their sites.

In response to comments received during the designated public comment period, the Commission

modified the proposed order.  The final order further clarifies the order’s scope and imposes a

compliance monitor.

The commission vote approving the final order was 2-0-1, with Commissioner Mark R. Meador

recused.  
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The Federal Trade Commission works to promote competition, and to protect and educate

consumers. The FTC will never demand money, make threats, tell you to transfer money, or promise

you a prize. You can learn more about how competition benefits consumers , file an antitrust

complaint, or comment on a proposed merger. For the latest news and resources, follow the FTC on

social media, subscribe to press releases, and read our blog.
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