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TRADEMARK
| NFRI NGEMENT AN
DESI GNATI ON OF |
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(9YI CARI OUS TRADE
| NFRI NGEMENT AN
DESI GNATI ON OF |{

15 U.S.C. A 1125
(1BEDERAL TRADE D
| NFRI NGEMENT, 1
A 1125
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Plaintiffs POP MART Americas I ncj| ,

Lt d. , and Beijing Pa&&t iMARTCOCU I Lttud.all (
MARTO) bring this mrmtcd i drnElagaemst | e
California stores for injunctive rel].]i
and the State of California, and all|l e
own actions and upon information as| t
| NTRODUCTI ON

1. POP MART desi gns, manufact ur e

di stinctive, and x@xtri emeleys pomgelrarn htec

© 00 N oo o A~ W DN P

-
VY

)i ncluding their popularly beloved cha
1 IMONSTERS series. The LABUBU dol |l ajind

receiving recent coverage in The Ne|w

o

soci al media posts from or featuri|n
Beckham, Kim Kardashian, Rihanna an}d
POP MART is also an innovator in toly
of fun and exciting wagsentatlodi ng| &
machines, and official online channigl

2. POP MART does not offer its pro
well known for offering snacks and ev
managed, artist-designed toy experijer
LABUBU dol | s& populear iltoxx ae¢ Xx plhesd eéock,g dh-
versions of many POP MART product s.
but they use identicalPO®r MAIRITOGalt Ir y|die
dress and productTamldebpAd okva gsi hnogw sd |ees;
genuine POP MART product compared tflo

stor e.

N N DD NN DN DNMNMNDNMDMDNNDNPEFE P P PP P PP
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COMPLAI NT




Cdse 2:25-cv-06555 Document1l Filed 07/18/25 Page 5 of 144 Page ID #:5
1 Table A: Sample EBoMpRTdsoBGenwoin®O
2 7/7-El even Counterfeit Progcd
3 POP MARTO6s Genui 7-El evends Count
4
)
6
7
8
9
10
11
! POP MART Genujne 7-Eleven Count
1 Exciting Macanton Bmgiting Macal
1
1
1
1
1
1
2
2
2
2
2

POP MART Genujne 7-El even Count
2 Exciting Macanon Bgkclting Macafg
2
2 3. POP MART brings this | awsui't t
28i ts business, from this counterfeitl

- 2.
COMPLAI NT

P r
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1 THE PARTI ES

2 4. Plaintiff POP MART Americas |I|nc
3|[Del aware corporation with its princlip
4 5. Plaintiff POP MART (Singapor el
5/lSi ngaporeodo) Iis a Spngapopeaelcopmpaeyoijvi
6 6. Plaintiff Beijinlg &0Er MARITV eCu/C
7IMART BeijingompasyawChihness eooincipipal
8lIIChi na.

9

7. Defendant 7-El eveins a&anctexdsi7eql |
hpri nci pal place of business in lrviing
8. Defendant Ma@reou@®Broltmer s(A7-Ellev

1

11

l12Cal i fornia corporation with i1ts princ
13Mayer Brothers Group, Inc. owns 7-E]|]e
l14at 491 Armory Road, Barstow, Califofrn
1 9. Defendant HRBS Enterprises, | pc
l1gCal i fornia corporation with its prifnct
171HRBS Enterprises, |l nc. owns 7-EI eveln
181535 Foot hill Boul evard, La Cafada |FI
1 10.Defendant Chitta Channin (A7-HKI e
2Q0corporation with i1ts principal placeg
2llowns 7-El even Store No. 39569, a 7 - E
232Gl endal e, California 91203.

2 11.Defendant Tera Ter a, | nc. (A7-EI
24corporation with its principal placeg
259l nc. owns 7-El even Store No. 32606, z
2®West Canyon Ave., San Diego, Califojrn
2 12.Defendant Neettrio I nc. (A7-EIlle\
28corporation with its principal pl acle

e
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owns 7- EI

Vall ey, Cal
13.Def endant

liability

I
Si

nec.

mi

company
Defendant i
Cal
(coll ectively,
store |
14 .Defendant
Cal
forni

S a

i forni a.

at

ocat ed

i forni
We s t

[ a C
Cal

store

S a

[ a .
ocated at

JURI SDI

Filed 07/18/25

even
i forni
Sandhu

Cal
Sandhu
70 Wn e¥emBl
2133
We s t

1691

Page 7 of 144 Page ID #:7

No.
93065.
Mc Henry

Stor e 16027,
a
& Mor
princip

wi th its

i fornia corporat.i
Mc Henry &

Moamr s$too I1ISe

Mor r i

Yosemite
Adarmsi 7R &tl revleeru
wi t h

orporation i

Adams Petrol eum,
W Adams Bl vd.

CTI ON AND VENUE

15.Thi acti
U.S.C.eAAsa@he
A A 1331
to 28 U. S. C.

16 .Thi

each

s on
and

A
s Court
of them
t hem has
I

goods

each of

but wi t hhout I mi t

i nfringing i
17.Venue

t he

S
because

di strict and

Court
1338(a),
1367.
has
conducts

commi tted

proper
event 8

because

15
subject
I

ari ses under

ma

up (

has

as wel as

sd

a

per sonal ur i

j
ness
t he
I ng,
St at e.

this distr.i

busi I n

unl a

ation s el i m &

t hi

n S
n
pcsartedP

de

gl ai mg

one or mor e
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18. POP MART is a |l eading gl obal

sts and major media companies (

boxes and designer figures that ble

knowing which specific POP MART <cha
20.POP MART sell s I t's products

countries and regions.
21.1ln September 2023, POP MART o0p

22 .0ne of POP MARTO6S most bel oved
from POP MARTRS sherti eTsHE dveGsN SgTnEg

MOKOKO, and ZlI MOMO doll s and charac

FACTUAL ALLEGATI ONS
POP MART Launches LABUBU

Its vibrant, Il maginative designe.l

I experiencedaq@snigiimgs tfaroams stto

i nes (i . e.akeisRodbwlslheoptsiong@ mbot h g x

has built a passionate communi

i nto a cultural phenomenon.

ng a toy into an exciting experji

popmart.com, through the POP MA

i stores and mor e t han 2,500

ed Pop Land. Pop Land i1s an i

bel oved characters come to | ife. | I

experiences with interactive di

ng Lung. THE MONSTERS series
ures a dalrfi belmwarodc tmargs ctahat i nh

of har ml ess mischief but have N

[~

COMPLAI NT

19 . POMARTOGs signat ur et riiabn sifnodr nbso xtoh en




Ca

© 00 N oo o A~ W DN P

N D N NN NMNNMNNNRPRPRRRPRRPR PR R PR RBBR
| I N .

se 2:25-cv-06555 Document1l Filed 07/18/25 Page 9 of 144 Page ID #:9

2 3. First i ntroducéd 5i,n tmpiec tLIAB&B
breakout moment c&¥AKTOS 20281 wptl hsh

t hat

yedrasnd appeared as the accestsor Bea
Li sa.

24 .LABUBU doll s have been release
i n THE MONSTERS | ine of products, i

25 . Each LABUBU doltednsé¢éhieesabovme

wi t h
Bo x
t he
ei th

deco

bel ow show each of the items inTaélfl i

series, in the first category, are

t he

cate

racked up more than 2 million

(a)Vinyl Plush Pendants - Bl in
(i) THE MONSTERS Exciting N
(i iTTHE MONSTERS Have A Seat
(i iTTHE MONSTERS Big into Ene
(b)FEigures - Blind Box
(i )THE MONSTERS Lazy Yoga Se
(i iTTHE MONSTERS Wacky Mart S
(i iTTHE MONSTERS Al most Hidde

di stinctive,aggiamg f@Uud dlyl edcetsiivgenle
Seri eso). Wiotnine ra dbol ei sn dn obto xk, n otwh
series is in the box. To find

er find a car d i nsi de revealin

rative bag inside of tThaeb |bed & b It ®

dol Il s within that gradbums dBaings ,fr
gory, are the LABUBU Figures B

1

s:/ / ads.ti ktok. com/ busind&sas$éeks

N I |>

t
ot he
2025

t p
rwise indicated, every hyperlin

6
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Il n addition to the regul &

il es i ncludes a ASecreto or
i n each of the seriesd6 phot
S seven toys, for example) n
characters in the series wit

0

Tabl eEABUBU Vi nyl Pl ush Pendant
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THE MONSTERS Exciting Macg

(rel eased on 20ctober 27

SINGLE BOX WHOLE SET

2https:

/| / www. popmart.com/us/ pop-no

7-
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1 Tabl EABUBU Vinyl Plush Pendant
2
3
4
5
6 Lychee Berry Green Grape  Sea Salt Coconut Toftes Sesame Bean
7
8
9
10
11
1
1
1
1
1
1
1
1
2
2
2
2
2
2
2
2
2
8-
COMPLAI NT
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1 Tabl EABUBU Vinyl Plush Pendant
2 2 THE MONSTERS Have A Seadt
(released oh July 12, |2
3 y
“HalSedt
4 . ‘lg' ‘.<\, Gl
HefiSeat | 2 o L
8 > 2
9 SINGLE BOX WHOLE SET
) One figurine per blind box. One figurine per blind box.
| O ¢

N D NN N NDNMNNRRPRPR R PR R PR PR
| T N .

*https://www. popmart.com/us/ pop-no

g
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1 Tabl EABUBU Vinyl Plush Pendant
2 3 THE MONSTERS Big into En
(released orf April 25,
3 DD 3
: (@)
> 1l Rl 2
7 Y Ly | s i
:9 Z"i 4 4| )W
8 e > - :
9 SINGLE BOX WHOLE SETS
10 One figure per blind box. One figure per blind box.
11 Q ?
el ] .
1 . i
i & 63 )
»
HAPPINESS L;.'.I‘mLT‘s"- : ;.UCI(
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Shew OH

R B
i ,| 11
WAL ;
e
-5
SINGLE BOX
One figurine per blind box.
""? L
o
Zome Duf Ab Roller
e,
W AR

Stretch Out

Sweating

e i
A N EG

£ | e mow | g fiE
o el | NhER |9 i
n::y“ o - e ;n:" ’
WHOLE SET
One figurine per blind box.
\A
N
-
il
Canfident
" Sleeping Littla Bird
Ll

Tabl e ABUBU Figures Bl i nd BH
1 THE MONSTERS Lazy Yoga S
(released on® August 9,

N =
o -
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Tabl e ABUBU Figures Bl ind Baqd
2 THE MONSTERS Wacky Mart S
(released ofhA June 13, |Z
SINGLE BOX WHOLE SETS
One figure per blind box. One figure per blind box.
) ’(v a Aq _ (al
0.“,_ "\OUé - ‘ “
| | & = o A
Grilled Sausage Cup Noodles Milk @
Canned Sardines
\ "‘“ -~
Chips Corn Fried Shrimp Yakitori Chow Mein Onigiri
*https:// www. popmart.com/us/ pop-no
®https:// www. popmart.com/us/ produc
Series-Figures#
- 12 -
COMPLAI NT
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THE MONSTERS Al most Hi dd
(released on April 12

ﬁi.ﬂu%r

RuAost Remost fimost Atmost !
l )

e fe |

e ﬂﬂ!

TikHoTeRy’ 5
SINGLE BOX WHOLE SET

One figurine per blind box. One figurine per blind box.

)

.0
@ 0.0
fuenrmesudf

T —

Canned Pineapple Lamp Sculpture Traffic Light Flower Pot SprayCan

A2

b Dte

-, . -
& =)

Fire Hydrant

e

2 C
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2 6. I n addition to the LABUBU B
i ndi vidual vinyl pl ush pendant s, | a
tall, someti mes with different cost
Us doll s (approximately 31.2 inches
featuring LABUBU and other characte
cases, refrigerator magnet s, mugs,
pill ows and dTapl éyD oow ti amicd eurdse.s T HEH
t hat are sold in fAinon-blindo boxes.

Tabl E&xBmpl es of ANon-Blindo B

THE MONSTERS Line of Pr odu
1 THE MONSTERS U Vi RQUNBI ¥®h?® Do

Eyes are movablé
and reveal a
starry gaze

Genuine leather
' belt with an alloy

! pendant choker
; ~

The tail can be twisted
f0 adjust. the,angle to

support Zlm _‘gs
standing position ™ \

1‘?;" |

Q\} 4

"https:// www. popmart.com/us/ pop-no

Shttps:// www. popmart.com/us/ produc
YOU-Vinyl -Face-Dol |

14 -
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Tabl E&xBmpl es of ANon-Blindo B
THE MONSTERS Line of Pr odju
2 THE MONSTERS - ANGEL | N°CLOU
| I
| &
E
e
e —
‘https:// www. popmart.com/us/ produc
CLOUDS-Vinyl -Face-Dol |

E-1
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Tabl E&xBmples of ANon-Blindo B

THE MONSTERS Line of Pr odfu
3 THE MONSTERS i otther vinly

N D N NN NMNNMNNNRPRPRRRPRRPR PR R PR RBBR
| I N .

9https:// www. popmart.com/us/ produd
Pl ush-Dol I ; https:// www. popmart. com
DRESS-BE-LATTE-Viinyl -Plush-Dol I
https:// www. popmart.com/us/ product s
Vinyl - Plhutsthp-sDo/l/lwww. popmart. com/ us/
%C3%97- PRONOUNCE-BE- FANCY-;NOW- Vi nyl
https:// www. popmart.com/us/ product s
SERI ES- Vi ny:lh-tRlpuss:iW-/DvonMw. popmart . com/
MONSTERS---FLIP-WI TH-;ME-Vinyl -Pl ush
https:// www. popmart.com/us/ product s
Series-Vinyl-Plush-Dol |l
6-1
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Tabl E&xBmpl es of ANon-Blindo B
THE MONSTERS Line of Pr odu
4 MEGA LABUBU TEC 1000% Al I
0 0
‘; / \

o

=
O—P
o1

Examples of merchandise ih TH

N N DD NN DN DNMNMNDNMDMDNNDNPEFE P P PP P PP

1Thttps:// www. popmart.com/us/ produdg
1000 %25- A1l - About - Us

12Wttps:/ /] www. popmart.com/us/ produdg
You-Like-Me-Series-Ceramic-Cup

7-1
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Tabl E&xBmples of ANon-Blindo B
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iPhone 16 Pro
iPhone 16 Pro Max

27.Due to the phenomenal success

toys showing a $200@® i2® 2slalass ca@fmpaw

that 1 s only increasing in 2025 so

https://www. popmart.com/us/ product s
SeriesptMpe:// www. popmart.com/us/ pro

Wacky-Mart-Seriies-Pillow-(Chips)
https://www. popmart.com/us/ product s
Series-Messenger-Bag; https:/ [/ www. p

MONSTERS-Big-into-Energy-Series-Pho
https://www. popmart.com/us/ product s
Series-Wireless-Charger

13https:// economictimes.indiati mes.

chinas-1labubu-became-pop-marts-1-8-

power house/ articl.eshow/ 121632411.cm
8-1
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MART has more than doubled iIits 2023
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characters in addition to the LABUB
SPACE MOLLY character, depicted as

expression, which was envisioned by
POP MART in 2016; (2) the emotional
by artist Mod-Nisa Srikamdee; (3) t
Lang and aims to highlight the subt

charismatic SKULLPANDA character, w
characterized by its gender-flui d @
personality; and (5) the wvivacious

MOLLY, CRYBABY, HI RONO, SKULLPANDA
i ncl udaedl eaelE ow.

O-1
COMPLAI NT
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PEACH RI OT Bl ind Box Seri els
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SINGLE BOX WHOLE SET
o
) " HBR
iggﬁ
e Tead

= ""j-.‘

MEGA SPACE MOLLY 100% Seri|sg
(released on!August 11, |]

IR4

PINK PANTHER PATRICK STAR

SECRET EDITION B
ELTING

he probability of drawing the secret
igurine in this series is 1/108.

1ht t ps:

/| / www. popmart. com/ us/ pop-ngda

0-2
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) SINGLE BOX

One figurine per blind box.

WHOLE SET

One figurine per blind box.

N D NN N NDNMNNRRPRPR R PR R PR PR
| N . ¥

PEACE PLEASE

.
s

e ] u
- s ‘n.‘ 1
¥
o
i c - ~a
¢ b salas
| THE LETTER UGLY DUCKLING
KEEP GO GO FALL YES!ICAN CAN E
g{, 8
Eo o ’?'&
3
E o =4

FREE LION LONG LEGGED
CLOWN

1St t ps:

/| / www. popmart. com/ us/ pop-ngda

- 21 -
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Tabl Ex&Bmpl es of MOLLY, CRYBABY, HIl RO
PEACH RI OT Blind Box Seri ejs| F
CRYBABY Crying Parade Sejr|i €

(released oh® June 17, 20|22

W /
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29. As detailed further bel ow,
property rights in the LABUBU produ
and Non-Blind Box THE MONSTERS Pro
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LABUBU and THE MONSTERS mar k s, andgd

unregi stered federal trade dress ri
Products; and U.S. copyright regi st
i n the LABUBU Blind Box Series.
POP MARTOs Trademar k Righ
30.POP MART is the owner of nume
United States Patent and Tr adearmdrekt
APOP MART Regi stdrndd sM®PrOPs MA.RT FIli anig
Beijing are the regiFBablaamt B OfPo MARRA e
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LABUBU i,/
( Madri d Pr|d
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THE
31.POP MARTOGs feder ali otnrsa doegmavri kd er,
constructive noPOReMART®De fringling si
32.By virtue of Its extensive an
commer ce, POP MART also has common
since at | east as early as 2019 (an
THE MONSTERS trademar ks since at
i nternatSeBalaleé y§S.i mi |l ar | vy, by virtus
use of the marks iIin commerce, POP M
EXCI TING MACARON and ZI MOMO tr ade mad
its HAVE A SEAT, LAZY YOGA, and ANC(
| east as early as 2024, and its Bl G
as 2025, For ease of reference, POFJ
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ENERGY mar ks, together with the POP
APOP MART Mar kitsh.ed0 r eEfaecrhe nocfed t r ade m3

6-2

COMPLAI

NT




© 00 N oo o A~ W DN P

P

$e 2:25-cv-06555 Document1 Filed 07/18/25 Page 30 of 144 Page ID #:30

i n interstate commerce by POP MART |be
counterfeits. Further, POP MART hatys
Marks to customers in California via
POP MART stores in California, as wel
33. The POP MART Marks include: ([i)
terms APOP MARTO with APOPD)appeastnp
APOP MARTO widedht anghade@isi iii)P OtPh MARNOTr
particular font style, size, or <coljor
a stylized sil hawenvtnt eono ft haen welrfd [AYiOr
hcharacters ALABUBUO Wwionhhouwtt yaey pajte
stylized wor ds AEXCI TI NG MACARONO | w

AMACARONO; (vii) the characters RAEXCI
font style, sizlei,zod woldds ;ABNVGIIINT®hI
ABI G | NTO0O above AENERGYO; (i x) the| c
any particul ar f o(nxt) stthyel es,t ysliizzee,d owaq rce
the text AAO0O between and slightly bhel
AHAVE A SEATO withouytl ea,nysipzaer,t iocrul caorl
words ALAZY YOGAO with the text ALAZ)Y
ALAZY YOGAO without staylye,pagitae,ul ar| ¢
characters hAdUMOMOY watticular font| s
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lilcl osely spaced, ovoid ears that nar
2t he top of the head; (vi) a plump a
3t hat each have a hand with four fin
4fishaped toes, all of which combine t
5((col l ectively, ithe LABUBU Pl ush D
6|lThese El ements are reflected in eac
7lamong them principally Iimited to &
8{ldi fferent faci al expressions and di
91/El ements also are reflected on the
l1Qdetail ed visual renderings of the L
1linner bag. Some are presented as Kk
12Tabl edeGicts examples of LABUBU Pl u
1 3Dr ess.
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1
1
1
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il denti fiable as such to consumer s. T
commer ci al value and baasgmbelcoogmni tPiC
reputation and quality in the markejtp
40. Through extensive use, mar ket if n
| ast five year s, the LABUBU Trade Dr
distinctly associated with POP MART
MART has invested substanti al resopr
bearing the LABUBU Tr ade Dr ess, I nhc
expenditures and over 4.8 million uni
YT h e LABUBU Tr ade elarteusrsedhapsr omee@aentf|l y
l1l1marketing campaigns, product packalgi
t hroughout téred UGaltiefdorSniaa,esi ncl udi ng
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41 .This consumer recognition is ev
and virality on social imddia®,0Pa MARIPOE
from THE MONSTERS series have achiev
mar ket recognition, with annual salles
2024. The LABUBU TradwealDu ®lslse hiade feic
products in the minds of consumer s?2%fan

42.The LABUBU Trade Dress present|s
I's uniquely associ atPeBdUBWI tPhl uBRMP DMARTS
features of the LABUBU Trade Dress

evidenced by the foll owing:

2Ohttps:// prod-out-res.popmart.com/lci
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a) The LABUBU Plush Doll s Dejlsi
advantage over other vinyl O |
b)There ar e l nnumer abl e altefrn
available in the market, I njc |

alternative plush toy body $h.

to depict facial features; A n

c)POP MART does not mar ket or

advantages of the LABUBU Trad
d)The LABUBU Trade Dress is npno

simple or i nexpensive methd
vinyl pl ush toys.

he LABUBU Tr ade Dr ess | acks
ting this specific combinati
source-ident iafnidc at2i)o nrwoaund d rneg

antage based on factors ot hei

sfully used numerous alternatji

oducts, demonstrating that th
tic function independent of s
was specifically designed to
products and has successfully
aesthetic fMAARTUTrse sr esptuet nast i forno m
ctive combination of features
il gh-qualtitryg pfrro@dmca ssiomglge nso

POP MARTOs Copyright Regi s
OP MART Beijing is the owner
LABUBU artwor ks, Tamlcébuediomg (t

opyrighted Wor kso).
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47 .Due to LABUBUGOs RmMOBPsMATsuepeoesst,
more than $1.28 Dultlngnthns2924r alohe
generated by Exciting Macarons, Havle
2025) have exceeded $43 million.

48 .LABUBU Products have been featjur
California, the United States and the
New York Times, The Wall Street Journ
Vogue, CNN, NPR, The Guardian, and| o
described LABUBU doll s as a #%*ulSiuniall
DThe New York Ti mesbeadhdL BBWBWadel Idse Jaxg
land fAgl oba&P dewsabubhedbs have compalr e
Products to that of the Cabbage Patjch
Babies of?%t hreortb®e®s0s.on June 27, 20(25
LABUBU Products #%© that of Pokemon.

49 .Compounding LABUBLWO0 ss ufcahmea,s clLe lgealk
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Cher, Ri hanna, Kim Kardashian, Davl|i d
Ananya Panday and Sharvari have post e
Pop star and musician Lisa, who has| n
posted numerous i mages with LABUBU do

2025 depigued 1n

23https:/ / www. bbc. com/ nelwtst/ msg :it/i/lcpredd <
res. popmart. com/ cms/ ANNUAL REPORT _ 2|02

2https:// www.cnn.com/ 2025/ 06/ 21/ usg/ |l

2°https:// www.nytimes.com/ 2025/ Q6/ 16/
https://www. bbc. com/ news/ articles/cly4d
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Figure 2
51.Kim Kardashi an, one of the mos
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11 52.0ther celebrities have made he
1iwith LABUBU keychains. A photo of
l13keychain iFsi gufétehmdded Raper Magazine
14a LABUBU keychain at the Tribeca Fi
13Fi guf®% Bhe headline olf nsPtaggrra nMapyoaszti
1A @c her and her Labubu might be the
1
1
1
2
2
2
2
2
2
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O—PO

@ papermagazine @ 1w
her and her Labubu might be the
cutest thing we've seen like, ever! The
iconic singer was seen in NYC for the
Tribeca Film Festival this weekend but
not without her new blue bestie.

®

G 1.800.kika 1w
Damn that ring tho!
‘. xojenniferfarris 1
Labubu on the Chrome Hearts bag

Like Reply
c_ nicmahoney
essejostark @ @deadlyd

16686 ~
OQV A
Figure 5
53.As NPR put it itncd elJuneéABUBU 2A®
a gl obal sensationdeparoki rsg olrersg Isidg
mi nutes, and | i stieigr foorri gdionuabl| ep rocrt
3°https:// www.npr.org/ 2025/ 06/ 18/ g-

explained
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|l ndeed
custom
hour s

NPR no

call ed

5 4.
retail
Califo
El even
the 7-
Angel e

55.7
corpor
oper at
gener a
among
Franch
some o0
corpor

56 .U
equi pm
oper at
fees,
t he st
An7-EI e

Document 1 Filed 07/18/25 Page 52 of 144 Page ID #:52

, LABUBU dololnd i :neel lo no PtOPi M™MARE
ers wait in long |Iines outsid
i n front of POP MART stores.

tes, fAisparketiemar kAaABb®BUf dol fAes
dLafufus. 60

7- El even

7-El even i s andnutlhtda nwadri lodh@ad
convenience stores, operat.
rnia al one, i ncluding but n o

FIintridge Store, the 7-EIlcev
El even Si mi Vall ey Store, the
s St orteh e( cho7l-1Eel cetvievne ISyt,or es 0) .
-El even operates under a hyb
ate-owned and franchise-oper §
ed directly by 7-EIl even, wi t h

te revenue that goes directly

ot her t hings, | aboratories f
i se stores are owned and oper
perational aut onomy, operat e
ate infrastructur e,

nder the 7-El even Franchise A
ent to the fcreannsceh itsoe eu saen d7 -gE& |3
ing system. Il n return, franc
along with thesiifyggieakhy ChAa®
or e. Franchisees retain remal
ven Chamdgestoofeesxpenses.

311 d.
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addi tion, while 7-Btevenhoak!| owei fr s
their communities atel bBskmangt &bns oo

control over what pr%ducts are sol d

Jmerchandi se to the stores.

website advertises that its technol

money trying %°o Bfuisguwreessi tTrawmtsfdr ma

needed at the store based on sal es

posted on 7-Elevenbds website, a fra

recei ved;acdiudal[ItyhP&y]ldei aksoteapl ain

Acertain reports from 7-Eleveno reg

57. 7- El even requires each store

El even branded products and td® u

58.7-El even provides and | eases
ocked 7-Eleven | ocation that is r
59.7-El even requires all stores

SPO to handhaendarscker i nfg- Bleervcen al S

60.7- EIl even utilizes Atechnol ogy

anchises called ABusi*hesSpetTi &nsfd

th what sells bhbéstanahiseatk] vabadl

ore-specific recommendations to

61.ln an interviewtle dleiof evafi e@r &

worko on a daily basis involving f#fii

ht

3S2https://franchise..7-eleven.com/ fr
331 d
34https:// franchise..7-eleven.com/ fr

SShttps:// franchise.7-eleven.com/fr

3%https://franchise.7-eleven.com/fr
tps://www. youtube. com/ watch?v=2nj
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62.ln another 1 ntereviae w iwigdkeo itmptdlce
designed to help you growo on 7-E| e
technol ogy proceskl|l edl- Efiguededusesp|l e
fautomatically forecask’s Laantderbriinngtsh el
franchisee further explained that fira
that track inventory andchieseeecexpldali
were to receive a delivergmswas wbohidy

63.Accordingly, 7- El even knows whi

© 00 N oo o A~ W DN P

selling, hel ps franchise owners detler

-
VY

pwi t h t hose product s.

11 64.7- EIl even mai nt ai ns contr ol anl|d

o

products, and which specific produc|ts
El evends centralized system to order
right oto conduct auwucdliutdsi nogf offr atnhceh ipsreo c
of fer.

65.Specifically, franchisees are |[r ¢
merchandise from 7-EIl even recommend|ed
the contracts. 7TaEfieeeomoeande owlee wiho
franchisees do not purchase at | e g st
recommended vendors, they must pay Ja

66.7- El even assigns each store a| f
approximately once a week to eval uaf e
store such as cleanliness and produci

complaints submitted to 7-EIleven, f C

S"Thttps://franchise.7-eleven.com/frlar
https://www. youtube. com/ watch?v=vgf|GH
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i denti fied by fAimystesgndhopperpgomompah
certain criteria, and communicate wit
El even procedures.

67.7-El even conducts quarterly auldi
any missing merchandi se.

68.Despite its rights and abilitl|y
franchisees, 7-El even has failed t|o

counterfeiting andMAIRAfOrsi ntgreardeenma r & fs|, F
copyrights.
) Defendantsdé Unl awful Conduc
69.7-El even and the other Defendalnt

dr ess counterfeiting and i nfringemer
mar keting products and packaging t|he
confusingly similar to the POP MART |
furthermore have engaged i n copyriglht
selling products and packaging that
substantially si miopayrr itgchttelde WOORKR s MAR
El even Counterfeit Productso).

70.Most, i f not all, of the 7-EI eve
and unsightly. This includes, but | s

eyes that have popped out or are popr

product ; (2) substandard fur stitchi
deformed, | opsided head shapes; (4)|h
down faces, as described nadfmwmd demonsitr

Soci al Media Evidence of 7-EI efve

71.Videos show unsuspecting buyer]|s

store in hopes of purchasing a genuin
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featuring poor -quality materi al s,
l nconsi stenci es. As noted above, t
phenomenondmany vi daospoandg se&dical
Counterfeit Products as dALafufus. o

72.The videos and posts demonstr a

have caused actual consumer conf usli

| egiti mate POP MART product.

73.For example, on or about June
Acali . hunnyo post enasa avpipdreoox iomma tTe | kyT
the caption fAl dk twhsahte ia gfoak eny#leABUH
7111011 #bl i ndbox #LABUBUsecr et #f 4

#1l atina #s®ndiego #fyp.o

74. The Ti kTok user starts the vid
THE MONSTERS Big inyongnethysbbg, ma
got it at 7-EIl even. I dondét know i f
not going to |ie. But | dondt know.

Il ncl ude dFibgeu.roew 6a s

S%https:// www. tiktok. com/ @califr.oni
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P 00:09/02:08

califroniahoney m
‘ cali.hunny - 2d ago
Idk what i got myself into but she a fake #labubu @[ don't buy them
from 711 !

#blindbox #labubusecret #fake #labububigintoenergy #blindreact
#latina #sandiego #fyp

Figure 6
75.The Ti kTok user opens the bo
AYou have to tell me if this is t
She then says, Alt has the OPOP

counterfeit ver sion of ooret ofueae he

X,
he
MA |
t &

going to have to help me out. o Whi |

I dondét know. I tka v emi mau tied eod . & h
study the product and express con

76 . The final seconds of t he vi

eF
f u
de

LABUBU doll shé& paoaechesediwts FAKE

a screenshot of whriicghu.ries 71 ncl uded
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2 d
3 a
©
4 ®
5
6 .
.
8
9
1 Q) [ x
11 Figure 7
1 77.As another example, on or arodu
1Iname of Axashleycpamindelx &k Tpks ttehda t a
l14seconds |l ongA@rabbele ac & p@iudas at hi7s
1%a | afufu? Either way ités so cute % f
1A screenshot of thieguwrneae®he sc apntcil oun
l1flposterds confusion as to whether th
1
1
2
2
2
2
2
2
2
2
2 “%https:// www.tiktok.com/ @xashl eycy
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Figure 8
78. The soci al me dsivap rpad w0 39 detslte i O

the 7-Eleven Counterfeidt Products h
MART Products in the mar ketpl ace.

7- El even i s Selling Counterfei

79.1ln addition, soci al medi a post

Counterfeit Products across the Uni

COMPLAI NT

i nternationally.

80.For exampl e, on May 2 3, 2
Agueenconniebonni eReelposbéd aa 7viEde
Lauderdal e, Florida, with the capti
i's a 711 that has AUTHENTI C | abububd
have Big into Energy ! : : . The shi
wi | | announce whenT htehye yadrree bient wteheen ci
blind boxes . . . BAddfFo®ess Lasd292@alE
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the I nstagram user purchasing 7-EIe
t he cashilerA csocurneteenrs.chot of t hFd gwirdee ¢
q’ queenconniebonnie & - Follow
Criginal audic
[ e queenconniebonnie & 5w =
| If you're hunting for Labubu’s in Miami
thereis a
717 that has AUTHENTIC labubu’s
we verified & she only buys legit
She will have Big into Energy !
The shipment is on the way she has
boxes secured !
She will announce when they're in the
country
They are between $34.99-570 for
labubu blind boxes
Address is 2920 E Sunrise Blvd Fort
Lauderdale
#labubu #labubumacaran
®
Qv W
May 23
Log in ta like or comment.
Figure 9
81.1ln Texas, 20025 uan eF alcdebook wuser
a Community page for the city of Ma
7-El even | oecadamtni,onwi tihNavw avail abl
Manor , TX[ . ] Only $19.99 i 6 fun
gon%*!Ad screenshot of t hFei gpwised 10 depi
“Thttps://www.instagram.com/reel/ DJ
R4bQ=-=
“2https:// www. facebook.com/ groups/n
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2644906115713909/ ? mi

bext

i d=wwXIl fr &r

DS W3 A%2F%2Fwww.

facebook.

comW2Fshar e

extid%3DwwXI

fr#
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' Manor Community Circle - Join
Harman Singh - June 14 at 4:21PM - @

Now available at 7-Eleven - 11209 US-290, Manor. TX

Only $19.99 - 6 fun designs to collect!

Get yours before they're gone!l 3£

#7EevenManorTX #Labubu #BigintoEnergy #KawaiiCollectibles #ToyDrop #ManorTX
TN T r =

Q0% 0 8 comments 1 share

Figure 10

The 7-El even Barstow Sto

82.The 7-El even Barstow Store hastg
Counterfeit Products. POP MART has
the 7-El even Barstow Store selling

83.0n or about JuneeR3bhy 20R&E, namédg
posted a video on Ti kTok that was &
the caption f@7- ELBEBWEN |Ii nwaBnanras tnoank ew
#1 abubu #1 abubut hemonsters #1 abub
#coll ectortok #7211 #makemefamous #
#cali f%rnia.o

84.The video begins with footage

El even Barstow Store. The front dog(

“Bhttps://www.tiktok.com/ @ravel wit't
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di splay the text folf AB WBU oL ABIiUtBhU idnod
which is iné¢igdeed KHdl ow as

o
| T N .

O—PO

85.Il n the video, tahl el .u sSeor wset amtaedse
at 7- El even i n Bagr sltabw baunsd htehreey, sse

Because yeah I 6m kind of confused. 0

86 . After entering the store, the
Counterfeit Productgoandl baybefibabuy
shows at | east five shelves filled

which is in¢cigdee K&l ow as
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87.0n June 25, 2025, an individua
saw the same three posters advertisi
post described above on the front (

mer chandi se being offered for sal e

Speci fically, she saw the same end
descri bed above. There were three
ALABUBUO with 1 magelsl sofont hteo pL AoBfU BtULh
fourth shelf previously containing |
was empty, suggesting that this pro

di splay at the 7-El even Biagstewl3to

6 -
COMPLAI NT




o

N N DD NN DN DNMNMNDNMDMDNNDNPEFE P P PP P PP

© 00 N oo o A~ W DN P

o
T

Cage 2:25-cv-06555 Document1l Filed 07/18/25 Page 64 of 144 Page ID #:64
Figure 13
| 88.The individual @El)y chraes eldox wei tift e
iMacaron(‘) (A7- El even Barstow Store I|te
3JA Seat LABUBUO (n7-El even Barstow Sto
I tems ar eTadammlcd aaldeenw. i n
TablRhdttographs of Counterfeit | tlem
Barstow Store
Phot ograph Phot ograph| Phot ogr aph||of
Pl ush Taoy
7- El even Bajrs-tbhlwe vSamrBai7stEdbwv8nhoBarlr s
|l tem 1 BOX |l tem 1 Blag Item 1 Dol |
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TablRhdtographs of
Barstow Store

Counterfeit

| 1T lem

Phot ograph Phot og

raph| Phot ograph||of

Pl ush

T 0Oy

7- EIl even

l tem 2

[ Not

Balr7s-t blwe VSa o r Ba
2 Blag ltem 2

Bo x | t em

appljcabl e]

7TsEowv88nhoBayl s

Dol |

89 .The

ndi vi dual

I ncl ude dFibgeul roew 1lads

obtained a

Figure 14
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90.The
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Filed 07/18/25
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(1)

1

Page 66 of 144 Page ID #:66

AnHave

Labubu
91.0n

observe

door of

a week.

92 .He

Toyo f
June
d a to
t he

A ph

stor e,

$24. 99.
2025,

of

or
29,
t al
de mon

otograph of

an i

seven

strating

Rihguifea oln

al so

Figure 15

observed

posters

posters

ALABUBUO

of t he s

wi t le

tore.

LABYSY dfol dls
A photograph
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ndi vi du a

f
t h
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Document 1
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Page 67 of 144 Page ID #:67

posters

as

C

Figure 16

Figure 17
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93. The individualntpurtcehdsoende dnoex
ALABUBU 3.00 (A7-El even Barstow St o|r e
Il tems areTamlcdheadew. i n
TablRPhdtographs of Counterfeit |[|¢flem
Barstow Store
Photograph Photograph| Photogr aph||of
Pl ush Tay
7-El even Bajrdi{blwevemrRai7sEbwv8&8hoBajr s
|l tem 3 BOX ltem 3 Bag I tem 3 Dal |
94 . He obtained a paper receipt f ofr
Figure 18
Figure 18
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95.The
bag
96 .When
asked the
were real

witnessed

97.

i nstances

Document 1

r e

charge.

t
7

t

Filed 07/18/25 Page 69 of 144 Page ID #:69

ceipt showed two fiLag Lapu

h e [
- EI
The

he ot her
The 7-EI

ndi vi dual was purchias

t h
t h

pur cha

even clerk whether

clerk responded
cust omer

even Flintridge ©§t

The

Counterfeit

0]

Stor
sal e. PO
FIl intridg

7-El even Flintridge
f

even

Product s
the 7-EI

or
f

98.0n

June

chat

10,

2025,

a

POP

MART

C

Support

me s s avgesb sviitae ,t hver iRO P gMA RY

| oc al

7-11

stor e

wher e

It | ead

t o

not hi

ng

Stor e

Ssaw

t hi s,

ocation i

$

St

91011. 0

Figure 19

He

submittendplaaiphot onghri acphh i|wsi

Figure 19
6 -
COMPLAI NT




P

Cas

© 00 N oo o A~ W DN P

D1

)

N D N NN NMNNMNNNRPRPRRRPRRPR PR R PR RBBR
| I N .

e 2:25-cv-06555

lpur chased
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99. On

observed

June 25,
He
product s.
100Upon
product s

A Seato

entry, t h

on a

AHave tray a

similar products wer

101T he |
Macar ono
A Seat

ndi vi dual
(A7-EIl even
LABUBUO (A7-

2025,

mer chandi se

four -shelf

i t ema b h ebeeK i onwc. |

Page 70 of 144 Page ID #:70

d

of fer

an indivi

being

dual
ng
ACol I
di spl ayed

e indivi S p

rol | i (o
n d
e
LYy chhraes eldo x wwi ti
St or

ntrid

a pink

at

FIintridge
El even FIoi

uded i n

Tabl €hkt ographs of
FI intr

Counterfeit |
Il dge Store

Phot ogr aph Phot og

raph|Photogr aph
Pl ush To

7- El even
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Tabl &hkt ographs of Counterfeit |1

FI intridge Store

Photogr aph

Photograph|Photogr aph
Pl ush To

l tem 2

7- El even FI

B ¢

| A"t EIl dgen SEbr &t-rEil dguee nS tF
D X |l tem 2 BagStore | ten

Counterfeit

102The individual obtained a pape

Product sFi ghreh20s 1incl

Figure 20
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103The receipt showed (1)$9d. FT;Y ¢
ALabubuo for $19.99, along with the

104The individual asked the male
whet her the store will be getting a
responded that the store 1is expectli
i ndividual also asked the male 7-EI
store or a 7-Eleven corporate store
store.

The 7-Eleven Glendal e St

0 105The 7-El even Glendale Store hdg
iCounterfeit Products. POP MART has
the 7-El even Glendale Store selling

1060n June 21, 2025, around 6: 30
the 7-El even Glendale Store and ask
dol I s. The c¢clerk confirmed and po|i
Exciting Macaron tray, phot or gphean
Figure 22

Figure 21 Figure 22
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1
1 >
2
2
2
2
2
2
2 Fi gure 34
2
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139Rurther confirming 7-EIl evenos
Counterfeit Products in 7-Eleven st
post from April 27 .,0fZ02Z5,alt aXg qicrcg um
attached a photogreavpem ofouan eapepate
bought this counterfeit at a | ocal
reported as a %t°oulhstienrgf eiitts pafofdiucita o
the foll owing day,edAprfiWe 628, s200r2rby,
send us more det aillesyv é&t bWet . al pyp/ r Geocni i
The individual wha meadd itelde d@idi giind
wanted to giwebanek!my mAnecreenshot
lcomment in replyFigunecl3hded bel ow
“°*https:// x.com/ DreamlTcoll.ects/ st 3
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140The
sponsor ed,

by any

suppliers

Fi gu
7- EIl even
endor sed,

of

re 35

Counterfeidt

Pr od

or

goods

approved

t o

by

7-EIl ev

141POP MART

used

t he

POP MART Mar

extensively
confusingly

142T he
t hat

and

continuously

n

C

somi P&®&P MARTAaAsi pnsesduct s|
goods
POP MART

sold by Defendants 4§
sell s and are sold th
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l143Defendant sd useconf udgdiemgliy as$i min
POP MARTOS LABUBU yProaodudtsei se,l i &eh"
prospective purchasers into believiing
by, authorized by, or i n some mannefy
The | i kelihood of confusi ame,d nmiys tlaekfec
mi sappropriation of the POP MART Map k
i rreparable harm to the goodwill Sly m
LABUBU Trade Dress and the reputatiijon

© 00 N oo o A~ W DN P

l44Def endant sdé actevecongfusi omkedwydt
hconf usi on, befor e, during, and aft|er

lprospective pur chaBefresndamtds o tphrea dsu ¢vti

or on a wearer are |ikely to mistak|en

particularly damaging with respect |to

guality i n Def®&ydamausod ngroeduedbdt . | i kjel
and deception, Defendants are causin
MART Mar ks and the LABUBU Trade Drjles
guality they embody. Most counter flei

may even be disturbing to consumer s

(
|l i mited to the 7-El even Counterfeit P

popped out or are poorly secured, ¢r
product ; (2) substandard fur stitchi
deformed, | opsided head shapes; (4)|h

down f aces.
145Further, Def e nElaenvtesnd Goaul netse r d fe|i ¥
revenue that would otherwise flow tjo
l146Def endants continue to use the
Trade Dressdowhich ametabonbosiogl yhej B
the LABUBU Tradkei Delegdi, nrespnection| w

01
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Trade Dress.

© 00 N oo o A~ W DN P

throughout the United States.

are directly competitive to those P|OP

mitations well after POP MART establ

Mar ks and the LABUBU Trade Dress, aln d
LABUBU Trade Dress achieved their clur

l147Def endants knowingly, willfullly,

and used confusingly similar i mitat|i o

FI RST CAUSE OF ACTI ON

(Federal TrademarhgCbubhbeUf S. (.

(By POP MART Singapore and POP Mar
148POP MART repeats and reall eges| e
he preceding paragraphs as i f set |fo
149POP MART Singapore and POP MAF

—+

regi stered United States Trademar k |REe
Trademar k Office for the POP MART Reg

mabl.e F
150POP MART has continuously wused

l151Def endants use the Counterfeit \

of t he POP MART Registered Mar ks, t
i ndi stinguishable from, the POP MAR|T

l152Defendants are intentionally s

suggest that Ded emeadamtcér tgiofoidesd hlay PO

153RPOP MART Singapore and POP MAR’

A

Def endant so use ofs, t hendCaouwrctherurea uft h
Counterfeit Mar ks IS l i kely to copnf
Defendant s goodsi d&redabyh®OPz MARGTr jwh
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MART Singapore and POP MART Beijinjg

l154Def endant s6 usiet oMa rtkhse wWiotuma wetr f

nfringement of the POP MART Regi stler
l155Defendants have profited from/|tth

Singapore and POP MART Befigndiagntasrée pgernt

from the i nfringement, any damagelis
i nfringement, as wel |l as the costs | o
MART Beijing also are entitled to an
fully and adequatelfyendampgeros atnd rti majrer

POP MART Singapore and POP MART B
ldamages. POP MART Singapore and POQP

D

njunctive rehite® @pnoftosDedehadnateda)j

damages, codtlse, adndrmeagysdnd ees pur guc

and 1117.

t

l156Defendants have caused and, unil e

O cause irreparable injury to POP |[MA

not fully compensable in monetary djan
and POP MART Beijing includes harm |to

mar ket pl ace that money cannot compeps

Beijing are therefore entitled to a|p

r

estraining Defendants from use of 1h

Mar ks, or any other mark that is cqgnf

Mar ks .

t

SECOND CAUSE OF ACTI ON
(Contributory Federal Trademar k dCou
(By POP MART Singapore and POP M4r

—+

157POP MART repeats and reall eges| e
he preceding paragraphs as i f set |fo
-111-
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158. POP MART Singapore and POP| |
regi stered United States Trademar k |REe
Trademar k Office for the POP MART Reg
I mabl.e F

159As detailed above, the 7-EI evejn
Mar ks, which are non-genuine versions
i denti cal t o, or substantially indf s
Mar ks. The foregoing activity, whi
i nfringement in violation of 15 U. S| C

l160Def endant 7-El even is contri bujto
y its franchise stores as descri beld
to know of the infringement, incl udi
receipts reflecting the 7-EIl even Cojun
i nventory management systems and tefgh
being sold at 7-El even Stores; (i i)
categories of products, and specififc
exercises the right to conduct audit
franchise stores odd eaf 7-7TEIEdwvearen@suU Ik
sold in its sitmtreyrs ayi ectosnfri epmpnled, on | t
account , to a report of such a proldu
replied, AWedre doreygyuéestiheg@rf damtlse¢ o
knowl edge of and control over the mgr
franchise stores.

16 1INevertheless, 7-El even has faill e
the infringement, and in fact facilfit
by supplying 7-El even Counterfeit Piro
obtain them, and by continuing to pei
Product s. 7- EIl evseen sntoonrietsodr sa cittisviftii e

-112 -
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i nventory technology systems and vi
to take simple steps to prevent t

SO. |l nstead, 7-El even continues to

© 00 N oo o A~ W DN P

)

N D N NN NMNNMNNNRPRPRRRPRRPR PR R PR RBBR
| I N .

the 7-E
16 2Ac
POP MAR
16 3Th
I ntent.i
Beijing
1647 -

ISi ngapo

from th
MART Be
MART Si
profits
i nfring
al so en
t herefo

enhance

| even Counterf
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T Registered Mar ks.

e foregoing acts of i

onal , and purp
60s rights.

El even has pr

re and POP MART rBeiojvienrg 7arEd ¢4

e infringement

I jing arising

contrli

nfr

oseful, I n

i ng
di s

of i ted from it

: any damages

from said i

nfr

ngapore and POP MART Beijing
and/ or d agniaagtees| yt oc ofmplelnys aa ®

ement . At t he
titled to stat

I r el ect

on

, P

utory damages.

re are enti ttloed7 -tEd eivrejndrsc tpirwv

d prosi,tsosasd

dacageasonabl

u. S. C. AA 1114, 1116, and 1117.
1657-El even has caused and, unl es
cause irreparable injury to POP MAR
fully compensable in monetary damag
POP MART Beijing includes harm to t
mar ket pl ace that money cannot compe
Beijing are therefore entitled to a
restraining 7-Eleven from use of th
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ot her mar k t hat I' S ccd

RD CAUSE OF ACTI ON

ous

16 6POP MART

the preced
16 7POP
registered
Trademar k
I mabl.e F
16 8As
Mar ks,
I dent i
Mar ks .

I nfri

wh i
c al
T

ngeme

169D0hef end
7 - EI
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actu

sel ect
h e
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part.i
Prod
E
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7- EI
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ucts.
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uct s,

right to

7- EI
part

i ng

POP MART Si
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Uni t ed
Of fi ce

det ai

c h
t o,
he
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i on

Speci fically,

d

and

| ed

ar e

foregoing

ant

even

even
ner s hi

and/ or
Counterfeit
technol ogy

Stor es,

conduct

F e dCeoruanlt eTrrfaedietmanrgk i 15
& POP MART

real |l eges
i f

ngapor e
repeats and
set
POP
Trademar k

POP MART R

paragraphs
Si
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ngapor e and M
States
for the

above, the 7-EI eve

non-genuine versio
or substantially i
activity,
15
vicari
bed
pl acem
7-EIl eve

aut hority

n violation of

7-El even i s o u

Stores descri

di stributi
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on,

Stor es, and

p .,
exercise

have
j oint own
7-El even
being

tracks,

Product s
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of fer.

storeods

fail ed
1707 -
i nfring

Storeso

the popularity of the LABUBU Produc

additio

171Accordingly, 7-El even is vicarfi
POP MART Registered Mar ks.

1727.- EIl even has profited from it
Singapore and POP MART rReiojvierrg 7a rEd ¢
from the infringement, any damages
MART Beijing arising from said infr
MART Singapore and POP MART Beijing
profits and/or d agnaagtees| yt oc ofmplelnys aa ®
i nfringement. At their election, P

are ent
t herefo
enhance
Uu. SsS. C.
17 37 -
cause i

fully ¢

POP MART Beijing includes harm to t

mar ket p
Beijing

restr ai
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Despite exercising its righ
operations?- Hlnecvieundi @Qa@u nttheer f
to exercise this control to
El even has received direct
ement through its share of t

i nfringingesatese addaaddpge

nal purchases.

I'tl ed to statutory damages.
re are enti ttloed7 -tEd eivrejndrsc tpirwv
d prosi,tsosansd dacageasonabl
AA 1114, 1116, and 1117.

El even has caused and, unl es
rreparable injury to POP MAR

ompensable in monetary damag

| ace that money cannot compe
are therefore entitled to a
ning 7-El even from use of th
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Mar ks, or any other mark that 1is «c¢gdg
Mar ks .
FOURTH CAUSE OF ACTI ON
(Federal Trademark I nfringemenr
(By POP MART Singapore & POP MART
174POP MART repeats and reall eges
the preceding paragraphs as i f set
175POP MART Singapore and POP M
regi stered United States TrademarKk
)Trademar k Office for the POP MART R
li mabl.e F
l176Def endants are advertising anga
i dentical to or substantially 1 ndis
i n appearance, sound, meani ng, and
registration thereof I's |ikely to
aut hori zation and/aont scGrgadds,atadmad
to be confused, deceived, famdantos @
been certified by POP MART or that
| i censed, authorized, certified by,
i njure and damage POP MART Singapor
and reputation symbolized by the PO
177As the CounterfendaMas&sgaoasced
substantially indistinguishable fro
| i kely to be confused and deckbefvend:
have been certified by POP MART or
wi t h, | i censed, sponsored by, or a
Singapore and RORROMART rEeepar abl e dan
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178. The Il ikelihood of confusi on
Registered Marks are strong, wi del y
protecti on.

179Confusion is even more |ikely
prominently incorporate the Kkey con
i ncluding: (1) a ydqg uweerde tceamtsaiinA R
appearing above AMARTO; (i) the st
rectangle; (APORP MART@ hwir tailt dawetr $aomyt
color; (iv) the wordrngafifH&E MOWBKSITE
|l ying down on the word AMONSTERSO;

180Dbefendants are not affiliated
not been endorsed or sponsored by P
of Defendantsd gobvdadetif enetbeosobdl
Counterfeit Marks.

181Def endant s have never obt ai neg
Singapore and POP MART Beijing to u

Singapore and POP MART Baitjsibngoodarst |i

Defendants6é6 Counterfeit Marks.
182POP MART Singapore and POP M
Trademar k Registrations set out abo
to Defendants of the rights of POP
to the POP MART Registered Marks.

183Defendant so usdatofMat ke Cnourctoe

Defendant sé6 7-EI eveli IColuyjntteo feaus d&r

deception of consumers as to the a

violation of the Lanham Act, incl udi
-71 1
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184. Cons
goods being

umer s ar eanldi khealvye tpour gthracst

of fered under t he Coun|t €

certified by POP MART Singapore and F

| oss of goodwill and economic harm |to
185Upon information and belief, Def
the Counterfeit Maornkfsu stioo nc raenadt et rcaofnfisiu
reputation and goodwi | | under the PIOP
186Upon information and belief, De:

and profits

compensated
188ROP MA
the quality

from their use of t he Clou

187T he goodwi | | of | POFPs MARIdEsS Dis
IRegi stered Marks is of great value
Beijing will hsaufnf esrh oiurl rdefpDeerfreejyd deee mtt s (b e
continue, to the detri ment of t he |t
Singapore and POP MART Beijing , for

at | aw.
RT Singapore and POP MART
of the goods offered by

<

MART Regi stered Marks is subject to| d

189Unl ess

Defendants are enjoinegd

MART Singapore and POP MART Beijing \

and injury to their goodwill and relpu

190Upon i

nf or mati on and bel i ef, D ¢

i nfringement, witRTKknSawlgedgpea eofanRiOH ON

exclusive ri
i n such act
POP MART Be

to 15 U.S.C.

ghts in and to the POP MA
s of intentional i nfringe

I jing to an awamd off Drglk

profits, and att oirmgiyrsg dredcke smainrdt aiorgit |
A 1117.
-8 1
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caused
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herefore entit| t o
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t hat [
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preceding
193RPOP
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il nventory
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of

MART
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liland exercises the right to conduct
2l products the 7- EHIleevveenn 6Sst ok reasw | oef df geer .
3|Products being sol d nitne,ri ttagt igatt ar & € plil
4//El even X account, to a report of s
5lwhi ch it replied i Vdenbdr er esqourersyt itnog hfel
6llhas knowl edge of and control over
7Ii ncluding 7-El even Stores.
8 196Nevertheless, 7-El even has f ai
9t he 1 nfringement, and in fact faci/
1Qby supplying 7-El even Counterfeit P
l1lobtain them, and by continuing to
12Product s. 7-El ewvein Shomiets@r sacitti svi 7 ;
13 i nventory technology systems and vi
14t o take simple steps to prevent t h
1% nstead, 7- El even continues to per mi
1¢7- El even Counterfeit Products, and
1 197Accordingly, 7-El even is contrli
183POP MART Regi stered Mar ks.
1 198The foregoing acts of I nfring
20i ntentional, and purposeful, i n di s
21Bei jingds rights.
2 199Unl ess 7-El even is enjoined by
23Singapore and POP MART Beijing wil/l
24t o its goodwill and reputation.
2 200Upon I nf or mati on and bel i ef,
260i nfringement, witHRTKk Sawlgedpea eofanRIOH
2flexclusive rights in and to the POP
28 in such acts of intentional i nfringe
-01 2
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POP MART
profits,
15 U. S.

a

t o

(Vicar.i
(By POP

201POP MART

the preced
202POP
registered
Trademar k
I mabl.e F
20 3As
connection
or decept]i
ol at i
2047 - EI
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t he

ev
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Document 1
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set
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technol ogy

stores;
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of fer.
Storesbod
failed t
2057 - E
i nfringe
Storesbod
gained b
Its stor
2067 - E
MART Sin

MART Registered Mar ks, and 7-EI eveg

i nfringe
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costs 1in

207Un |
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and inju
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208POP
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ts may c¢claim to have in the

Def endan
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Despite exercising its righ
operationd; EiecéndCognt bef @
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y | everaging the popul arity
es to make additional pur ch
| even has engaged in acts ¢
gapore and P®OIPusMAWRel rBieg hti :n

ment , thus entitling POP MA
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desi
and
1125

gnation of origin, false and mi

are |ikely to cause, confusion,

(a) .

211Defendant s6 promateoanddiosfterhb

EIl ev
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conn

en Counterfeit Products bearing
ed, and i1is |ikely to cause con
ection, or association of Defen

f u
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POP MART, or as to, tdheproaov agli ngf shefneroc

a sq
A MAR
char
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under the Lanham Act, including 15 |U.
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has become associated in the public| m
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stylistic vinyl plush toy features pav
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249As described above, the 7-EIl evye
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El even Stores as described herein.
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FIFTEENTH CAUSE OF ACTI ON
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26 3RPOP MART repeats and reall eges
the preceding paragraphs as i f set
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265Wi t hout permi ssion or consent
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Counterfeit Products.
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